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DETAILED ACTION 

Claim Objections 

1 . Claims 9, 1 2-1 8, 27, 30-31 , 34, 39-41 , 43-44, 51 , 54, 55, 58-62, 65-66, 67, and 
68 objected to because of the following informalities. Appropriate correction is required. 
In particular, it is not clear whether these claims intend to further limit a preceding claim 
or whether they are directed to a new independent claim which makes reference to the 
preceding claims. For the purposes of examination below, it is assumed that they are 
directed to independent claims. 

If applicant intends to limit a preceding claim, language similar to the following is 
suggested: 

9. The system of claim 8, wherein said presentation is customized by 
information previously stored about at least one product purchased by 
said customer. 

2. Further, these claims are objected to under 37 CFR 1 .75(c), as being of improper 
dependent form for failing to further limit the subject matter of a previous claim. 
Applicant is required to cancel the claim(s), or amend the claim(s) to place the claim(s) 
in proper dependent form, or rewrite the claim(s) in independent form. Note that these 
independent claims fail to include every limitation of the claim from which they depend 
(35 U.S.C. 112, fourth paragraph) or in other words that it shall not conceivably be 
infringed by anything which would not also infringe the basic claim. Therefore, these 
claims do not comply with the Infringement Test for valid claim dependence (see MPEP 
§ 608.01 (n)). 
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Claim Rejections - 35 USC § 101 

3. 35 U.S.C. 101 reads as follows: 

Whoever invents or discovers any new and useful process, machine, manufacture, or composition of 
matter, or any new and useful improvement thereof, may obtain a patent therefor, subject to the 
conditions and requirements of this title. 

4. Claims 9, 1 2, 27, 30, 39, 40, 43, 44, 51 , 54, 58, 62, 55, 68 are rejected under 35 
U.S.C. 101 because the claimed invention is directed to non-statutory subject matter. 
These claims are directed toward functions, customer interactions, desirable 
information, revenue, presentations, clusters, and program systems. Functions (i.e. 
program elements), information, presentations (i.e. screen output), and program 
systems (i.e. groupings of programs and functions) are descriptive material which is 
non-statutory subject matter (see MPEP § 2106.1). Customer interactions and revenue 
do not appear to be processes, machines, manufactures, or compositions of matter and 
are therefore also non-statutory subject matter. 

Claim Rejections - 35 USC § 102 

5. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 1 02 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(b) the invention was patented or described in a printed publication in this or a foreign country or in public 
use or on sale in this country, more than one year prior to the date of application for patent in the United 
States. 

6. Claims 1-68 are rejected under 35 U.S.C. 102(b) as being anticipated by US 
Patent 5,754,981 toVeeneman (Veeneman). 

With respect to claim 1 
Veeneman teaches: 
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A system for the presentation of specific marketing presentations to 
customers in a retail environment, comprising: 

an electronic display device providing at least one electronic 
presentation to a customer in said retail environment (i.e. printer or 
monitor, see col 4, lines 16,43-59 and fig 11); 

a processing system providing said electronic presentation 
for said electronic display device (i.e. computer mechanism, see col 
4, lines 16-24 and figs 1-3); 

means for said processing system to electronically deliver 
said electronic presentation to said electronic display device (see 
col 4, lines 56-59, note that screens appear on the monitor); and 
means for selecting a presentation (screens) from at least 
two presentations based upon the unique interests and needs of 
said customer to make available said electronic presentation to said 
processing system (see col 11, lines 14-45, note that a plurality of 
screens are available to user and are displayed in response to user 
choosing a particular option via touch screen). 
With respect to claim 2 
Veeneman teaches: 

The system of claim 1 (see rejection of claim 1 above), wherein said 
electronic display device has at least one screen area that can be used for 
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information associated with a product purchasing transaction (see col 13, 
lines 36-41, and fig 10D). 

With respect to claim 3 

Veeneman teaches: 

The system of claim 1 (see rejection of claim 1 above), further comprising: 
means for a Point of Sale Terminal to communicate price information 
about at least one product being purchased to said system (see col 13, 
lines 36-41 , note that gifts are displayed by price min/max or range). 

With respect to claim 4 

Veeneman teaches: 

The system of claim 1 (see rejection of claim 1 above), further comprising: 
means for said customer identifying themselves to said system as an 
identified customer (see col 11, lines 34-46, note that the customer 
provides information to identify themselves as a customer previously 
identified by entities other than the system by the information they provide, 
see also col 12, lines 28-35 teaching returning customers updating their 
registration, see also col 13, lines 9-30, note that the user identifies 
himself as one interested in viewing a particular couple's registry). 

With respect to claim 5 

Veeneman teaches: 

The system of claim 4 (see rejection of claim 4 above), wherein said 
electronic presentation includes at least one customized electronic 
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presentation based upon said identified customer and based on at least 
one targeted campaign objective (see col 12, lines 28-35, 47-50, note that 
this teaches the previously registered couples making changes to the 
items in their registry. Note that the campaign objective of the store is, 
implicitly, to provide the list in the hope of selling products. See also col 
13, lines 36-41 , note the presentation is based upon the customer having 
identified himself as one interested in viewing a particular couple's registry 
and the campaign objective of the store is, implicitly, to provide the list in 
the hope of selling products). 
With respect to claim 6 
Veeneman teaches: 

The system of claim 4 (see rejection of claim 4 above), further comprising 
at least one member of the collection comprising: 

means for said identified customer interacting with said 
electronic presentation to create at least one customer interaction 
(i.e. touch screen, scanning mechanism, or card reader, see col 4, 
lines 1-15 and lines 43-47 ); 

means for generating electronic or printed messages 
initiated by said customer interactions (i.e. printer or monitor, see 
col 4, lines 16,43-47,); 

means for logging said customer interaction to provide later 
desirable information regarding said identified customer (i.e. printer 
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or computer mechanism, see col 4, lines 16, note that printer prints 
gift lists and that computer mechanism stores gift list information, 
which can be later retrieved to be viewed, edited, or printed); 

means for logging at least one of said products purchased 
by said identified customer to provide later desirable information to 
said customer (i.e. scanning mechanism, see col 4, line 1, note this 
mechanism is used to identify gift items for purchase and by the 
store clerk checking items for purchase). 
With respect to claim 7 
Veeneman teaches: 

The system of claim 1 (see rejection of claim 1 above), further comprising 
at least one member of the collection comprising: means for said customer 
interacting with said electronic presentation to create at least one 
customer interaction (i.e. touch screen, see col 4, line 46); means for 
generating electronic or printed messages initiated by said customer 
interactions (i.e. monitor or printer, see col 4, line 16,46). 
With respect to claim 8 
Veeneman teaches: 

The system of claim 7 (see rejection of claim 7 above), further comprising: 
means for logging said customer interaction to provide later desirable 
information regarding said customer (i.e. printer or computer mechanism, 
see col 4, lines 16, note that printer prints gift lists and that computer 
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mechanism stores gift list information, which can be later retrieved to be 
viewed, edited, or printed). 

With respect to claim 9 

Veeneman teaches: 

Said presentation of claim 8 (see rejection of claim 8 above), wherein said 
presentation is customized by information previously stored about at least 
one product purchased by said customer (see col 10, lines 18-25, note 
that the registry is updated to indicate received items). 

With respect to claim 10 

Veeneman teaches: 

The system of claim 1 (see rejection of claim 1 above), further comprising: 
means for a Point of Sale Terminal to communicate a unique product 
identification code to said system (i.e. scanning mechanism, see col 4, line 
1 , note that the mechanism is used to communicate the unique product 
identification code of the desired/purchased item to the system). 

With respect to claim 1 1 

Veeneman teaches: 

The system of claim 10 (see rejection of claim 10 above), further 
comprising: means for logging at least one of said products purchased by 
said customer to provide later desirable information to said customer (see 
col 10, lines 18-25, note that the registry is updated to indicate received 
items). 
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With respect to claim 12 

Veeneman teaches: 

Said presentation of claim 11 (see rejection of claim 11 above), wherein 
said presentation is customized by information previously stored about 
said customer (i.e. screen, see col 13, lines 36-41, and fig 10D, note 
screen is customized based upon information identifying customer as 
associated with particular wedding couple, also customized based upon 
which category of gifts selected). 

With respect to claim 13 

Veeneman teaches: 

A first function to create at least one of said presentations used by said 
means for selecting of claim 1 (i.e. box 112,114,116, see col 9, line 60- 
col 10, Iine10 and fig 7). 

With respect to claim 14 

Veeneman teaches: 

A second function that creates at least one cluster (i.e. gift items for a 
particular category) that specifies demographics (i.e. price range of gifts); 
wherein said customer of claim 1 has at least one of said demographics 
(i.e. desired price range of gift); and wherein said means for selecting 
further includes means for selecting said presentation based upon said 
demographics of said customer matching said demographics of at least 
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one of said clusters (i.e. selecting desired price range of gifts, see col 13, 
lines 36-50 and fig 10D). 

With respect to claim 15 

Veeneman teaches: 

Said second function of claim 14 (see rejection of claim 14 above), 
wherein said cluster is derived by information previously stored about said 
customer (see col 13, lines 37-50 and fig 10D, note that consumer selects 
from a list of various classifications of gifts, customers stored choice -i.e. 
price range- is used to derive the cluster information -i.e. price ranges). 

With respect to claim 16 

Veeneman teaches: 

Said second function of claim 14, wherein said cluster is derived by 
information previously stored about at least one product purchased by 
said customer (see col 13, lines 37-50 and fig 10D, note that the gift items 
from a particular category include the number already purchased). 

With respect to claim 17 

Veeneman teaches: 

Said system of claim 1 (see rejection of claim 1 above), further 
comprising: means for said customer to interact with the purchasing 
transaction (i.e. touch screen, scanning mechanism, see col 4, lines 1, 46, 
note that customers use the touch screen to interact with the system to 
edit, view, and print the registry list which is a part of the purchase 
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transaction in that it helps identified the desired items. Further, the 
scanning mechanism is used to identify items to populate the registry list, 
which is a part of the purchase transaction). 

With respect to claim 18 

Veeneman teaches: 

Said system of claim 1 (see rejection of claim 1 above), further 
comprising: means for said customer to interact with the payment 
transaction (i.e. touch screen, scanning mechanism, see col 4, lines 1, 46, 
note that customers use the touch screen to interact with the system to 
edit, view, and print the registry list which is a part of the purchase 
transaction in that it helps identified the desired items. Further, the 
scanning mechanism is used to identify items to populate the registry list, 
which is a part of the purchase transaction. Note that the purchase 
transaction culminates in the payment transaction). 

With respect to claim 19 

Veeneman teaches: 

A method for the presentation of specific marketing presentations to 
customers in a retail environment, comprising the steps of: 

providing at least one electronic presentation to a customer 
by an electronic display device in said retail environment (i.e. 
displaying screens via monitor or printer, see col 4, line 16,46, col 
11 lines 14-20); 
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providing said electronic presentation for said electronic 
display device by a processing system (i.e. screens processed by 
computer mechanism, see col 4, line 34); 

electronically delivering said electronic presentation to said 
electronic display device from said processing system (i.e. 
displaying or printing screens, see col 4 line 62-63, col 11, lines 14- 
20); and 

selecting a presentation from at least two presentations 
based upon the unique interests and needs of said customer to 
make available as said electronic presentation to said processing 
system (see col 1 1 , lines 14-45, note that a plurality of screens are 
available to user and are displayed in response to user choosing a 
particular option via touch screen). 
With respect to claim 20 
Veeneman teaches: 

The method of claim 19 (see rejection of claim 19 above), wherein said 
electronic display device has at least one screen area that can be used for 
information associated with a product purchasing transaction (see col 13, 
lines 36-41, and fig 10D). 
With respect to claim 21 
Veeneman teaches: 
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The method of claim 19 (see rejection of claim 19 above), further 
comprising the step of: a Point of Sale Terminal communicating price 
information about at least one product being purchased to said system 
(see col 13, lines 36-41, note that gifts are displayed by price min/max or 
range). 

With respect to claim 22 

Veeneman teaches: 

The method of claim 19 (see rejection of claim 19 above), further 
comprising the step of: said customer identifying themselves as an 
identified customer (see col 1 1 , lines 34-46, note that the customer 
provides information to identify themselves as a customer previously 
identified by entities other than the system by the information they provide, 
see also col 12, lines 28-35 teaching returning customers updating their 
registration, see also col 13, lines 9-30, note that the user identifies 
himself as one interested in viewing a particular couple's registry). 

With respect to claim 23 

Veeneman teaches: 

The method of claim 22 (see rejection of claim 22 above), wherein said 
electronic presentation includes at least one customized electronic 
presentation based upon said identified customer and based on at least 
one targeted campaign objectives (see col 12, lines 28-35, 47-50, note 
that this teaches the previously registered couples making changes to the 
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items in their registry. Note that the campaign objective of the store is, 
implicitly, to provide the list in the hope of selling products. See also col 
13, lines 36-41 , note the presentation is based upon the customer having 
identified himself as one interested in viewing a particular couple's registry 
and the campaign objective of the store is, implicitly, to provide the list in 
the hope of selling products). 

With respect to claim 24 

Veeneman teaches: 

The method of claim 19 (see rejection of claim 19 above), further 
comprising the step of: said customer interacting with said electronic 
presentation to create at least one customer interaction (see col 11, lines 
14-45, note that a user chooses a particular option via touch screen). 

With respect to claim 25 

Veeneman teaches: 

The method of claim 24 (see rejection of claim 24 above), further 
comprising the step of: generating electronic or printed messages initiated 
by said customer interaction (i.e. displaying or printing screens, see col 4, 
line 62, col 11, lines 14-20). 

With respect to claim 26 

Veeneman teaches: 

The method of claim 24 (see rejection of claim 24 above), further 
comprising the step of: logging said customer interaction to later provide 
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desirable information regarding said customer (i.e. printing screens, see 
col 4, line 62 or scanning items or storing selection in computer 
mechanism, see col 4, lines 1-15). 

With respect to claim 27 

Veeneman teaches: 

Said customer interaction, as a product of the process of claim 24 (see col 
11, lines 14-19). 

With respect to claim 28 

Veeneman teaches: 

The method of claim 19 (see rejection of claim 19 above), further 
comprising the step of: a Point of Sale Terminal communicating a unique 
product identification code to said system (i.e. scanning mechanism, see 
col 4, line 1 , note that the mechanism is used to communicate the unique 
product identification code of the desired/purchased item to the system). 

With respect to claim 29 

Veeneman teaches: 

The method of claim 28 (se rejection of claim 28 above), further 
comprising the step of: logging at least one of said products purchased by 
said customer to later provide desirable information regarding said 
customer (i.e. using scanning mechanism, see col 4, lines 1-15 or update 
information in gift registry col 10, lines 18-38). 

With respect to claim 30 
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Veeneman teaches: 

Said desirable information as a product of the process of claim 29 (see col 
10, lines 18-38). 

With respect to claim 31 

Veeneman teaches: 

A method of making said presentations used by the step of selecting of 
claim 19, comprising the step of: 

a first function creating at least one of said presentations 
used by the step of selecting (i.e. box 112, 114, 116, see col 9, line 
60-col 10, linelOand fig 7, col 11, lines 14-19). 

With respect to claim 32 

Veeneman teaches: 

The method of claim 31 (see rejection of claim 31 above), wherein the 
step of said first function further comprising the step of: customizing said 
presentation by information previously stored about said customer (i.e. 
displaying list of items based upon users choice of classification, see col 
13, lines 42-50). 

With respect to claim 33 

Veeneman teaches: 

The method of claim 31 (see rejection of claim 31 above), wherein the 
step of said first function further comprising the step of: customizing said 
presentation by information previously stored about at least one product 
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purchased by said customer (see col 13, lines 37-50 and fig 10D, note that 
the gift items from a particular category include the number already 
purchased). 

With respect to claim 34 

Veeneman teaches: 

A method of creating demographics, comprising the step of a second 
function creating at least one cluster (i.e. gift items for a particular 
category) that specifies demographics (i.e. price range of gifts); wherein 
said customer of claim 1 9 has at least one of said demographics (i.e. 
desired price range of gift); and wherein the step selecting further includes 
the step of: selecting said presentation based upon said demographics of 
said customer matching said demographics of at least one of said clusters 
(i.e. selecting desired price range of gifts, see col 13, lines 36-50 and fig 
10D). 

With respect to claim 35 

Veeneman teaches: 

The method of claim 34 (see rejection of claim 34 above), wherein said 
cluster is derived by information previously stored about said customer 
(see col 13, lines 37-50 and fig 10D, note that consumer selects from a list 
of various classifications of gifts, customers stored choice -i.e. price range- 
is used to derive the cluster information -i.e. price ranges). 

With respect to claim 36 
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Veeneman teaches: 

The method of claim 34 (see rejection of claim 34 above), wherein said 
cluster is derived by information previously stored about at least one 
product purchased by said customer (see col 13, lines 37-50 and fig 10D, 
note that the gift items from a particular category include the number 
already purchased). 

With respect to claim 37 

Veeneman teaches: 

The method of claim 19 (see rejection of claim 19 above), further 
comprising the step of: said customer interacting with the purchasing 
transaction (see col 13, lines 10-50, note that customers use the touch 
screen to interact with the system to edit, view, and print the registry list 
which is a part of the purchase transaction in that it helps identified the 
desired items. Further, the scanning mechanism is used to identify items 
to populate the registry list, which is a part of the purchase transaction). 

With respect to claim 38 

Veeneman teaches: 

The method of claim 19 (see rejection of claim 19 above), further 
comprising the step of: said customer interacting with the payment 
transaction (see col 13, lines 10-50, note that customers use the touch 
screen to interact with the system to edit, view, and print the registry list 
which is a part of the purchase transaction, which culminates in a 
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purchase transaction. Further, the scanning mechanism is used to identify 
items to populate the registry list, which is a part of the purchase 
transaction, which culminates in a payment transaction). 

With respect to claim 39 

Veeneman teaches: 

Said electronic presentation provided by said electronic display device to 
said customer in said retail environment, as a product of the process of 
claim 19. (i.e. screens, see col 11, lines 14-45) 

With respect to claim 40 

Veeneman teaches: 

Said presentation made available as said electronic presentation to said 
processing system, as a product of the process of claim 19 (i.e. screens, 
see col 1 1 , lines 14-45). 

With respect to claim 41 

Veeneman teaches: 

Said electronic display device of Claim 19, providing the means for 
implementing the step providing said electronic presentation to said 
customer in said retail environment (i.e. printer or monitor, see col 4line 16 
and 46). 

With respect to claim 42 

Veeneman teaches: 
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A method of using a Customer Interaction Device (CID) by a customer, 
including the steps of: 

providing said customer at least one electronic presentation 
on said CID in a retail environment (i.e. screen, see col 13, lines 
36-41, and fig 10D); 

wherein said electronic presentation is based upon the 
unique interests and needs of said customer (i.e. based upon 
interest and need to identify desired gifts from a gift registry by 
price range or some other classification, see col 13, lines 36-50); 

said customer viewing said electronic presentation on said 
CID (i.e. viewing on gift registry apparatus, see col 13, lines 9-41); 

said customer selecting at least one new product item based 
upon said electronic presentation to create a selected new product 
item at some point in time (i.e. selecting an item from the registry, 
see col 13, lines 45-50 or selecting an item to update its status 
within the registry, see col 12, lines 43-60); and 

said customer paying for said selected new product item to 
create a revenue (see col 10, lines 30-32). 
With respect to claim 43 
Veeneman teaches: 

Said selected new product item as a product of the process of Claim 42 
(i.e. purchased item, see col 10, lines 30-32). 
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With respect to claim 44 

Veeneman teaches: 

Said revenue as a product of the process of Claim 42 (i.e. revenue implied 
by purchase, see col 10, lines 30-32). 

With respect to claim 45 

Veeneman teaches: 

The method of claim 42 (see rejection of claim 42 above), wherein said 
electronic display device has at least one screen area that can be used for 
information associated with a product purchasing transaction (see col 10, 
lines 18-25, note that the registry is updated to indicate received items). 

With respect to claim 46 

Veeneman teaches: 

The method of claim 42 (see rejection of claim 42 above), further 
comprising the step of: said customer identifying themselves as an 
identified customer (see col 1 1 , lines 34-46, note that the customer 
provides information to identify themselves as a customer previously 
identified by entities other than the system by the information they provide, 
see also col 12, lines 28-35 teaching returning customers updating their 
registration, see also col 13, lines 9-30, note that the user identifies 
himself as one interested in viewing a particular couple's registry). 

With respect to claim 47 

Veeneman teaches: 
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The method of claim 46 (see rejection of claim 46 above), wherein said 
electronic presentation includes at least one customized electronic 
presentation based upon said identified customer and based on at least 
one targeted campaign objectives (see col 12, lines 28-35, 47-50, note 
that this teaches the previously registered couples making changes to the 
items in their registry. Note that the campaign objective of the store is, 
implicitly, to provide the list in the hope of selling products. See also col 
13, lines 36-41 , note the presentation is based upon the customer having 
identified himself as one interested in viewing a particular couple's registry 
and the campaign objective of the store is, implicitly, to provide the list in 
the hope of selling products). 

With respect to claim 48 

Veeneman teaches: 

The method of claim 42 (see rejection of claim 42 above), further 
comprising the step of: said customer interacting with said electronic 
presentation to create at least one customer interaction (see col 1 1 , lines 
14-45, note that a user chooses a particular option via touch screen). 

With respect to claim 49 

Veeneman teaches: 

The method of claim 48 (see rjection of claim 48 above), further 
comprising the step of: generating electronic or printed messages initiated 
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by said customer interaction (i.e. displaying or printing screens, see col 4, 
line 62, col 11, lines 14-20). 

With respect to claim 50 

Veeneman teaches: 

The method of claim 48 (see rejection of claim 48 above), further 
comprising the step of: logging said customer interaction to later provide 
desirable information regarding said customer (i.e. printing screens, see 
col 4, line 62 or scanning items or storing selection in computer 
mechanism, see col 4, lines 1-15). 

With respect to claim 51 

Veeneman teaches: 

Said customer interaction, as a product of the process of claim 48 (see col 
1 1 , lines 14-45, note that a user chooses a particular option via touch 
screen). 

With respect to claim 52 

Veeneman teaches: 

The method of claim 42 (see rejection of claim 42 above), further 
comprising the step of: a Point of Sale Terminal communicating a unique 
product identification code to said system (i.e. scanning mechanism, see 
col 4, line 1 , note that the mechanism is used to communicate the unique 
product identification code of the desired/purchased item to the system). 

With respect to claim 53 
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Veeneman teaches: 

The method of claim 52 (see rejection of claim 52 above), further 
comprising the step of: logging at least one of said products purchased by 
said customer to later provide desirable information regarding said 
customer (i.e. using scanning mechanism, see col 4, lines 1-15 or update 
information in gift registry col 10, lines 18-38). 

With respect to claim 54 

Veeneman teaches: 

Said desirable information regarding said customer as a product of the 
process of claim 53 (i.e. record of items purchases, see col 19, lines 18- 
38). 

With respect to claim 55 

Veeneman teaches: 

A method of making at least one of said presentations used by the step of 
selecting of claim 42, comprising the step of: a first function creating at 
least one of said presentations (i.e. box 112,114,116, see col 9, line 60- 
col 10, Iine10 and fig 7). 

With respect to claim 56 

Veeneman teaches: 

The method of claim 55 (see rejection of claim 55 above), wherein the 
step of said first function further comprising the step of: customizing said 
presentation by information previously stored about said customer (i.e. 
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displaying list of items based upon users choice of classification, see col 
13, lines 42-50). 

With respect to claim 57 

Veeneman teaches: 

The method of claim 55 (see rejection of claim 55 above), wherein the 
step of said first function further comprising the step of: customizing said 
presentation by information previously stored about at least one product 
purchased by said customer (see col 13, lines 37-50 and fig 10D, note that 
the gift items from a particular category include the number already 
purchased). 

With respect to claim 58 

Veeneman teaches: 

Said presentation created by said first function, as a product of the 
process of Claim 55 (i.e. screen, see col 13, lines 36-41, and fig 10D). 

With respect to claim 59 

Veeneman teaches: 

A second function creating at least one cluster that specifies 
demographics (i.e. price range of gifts); wherein said customer of claim 42 
has at least one of said demographics (i.e. desired price range of gift); and 
wherein said means for selecting further includes means for selecting said 
presentation based upon said demographics of said customer matching 
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said demographics of at least one of said clusters (i.e. selecting desired 
price range of gifts, see col 13, lines 36-50 and fig 10D). 

With respect to claim 60 

Veeneman teaches: 

Said second function of claim 59 (see rejection of claim 59 above), further 
comprising the step of: deriving said cluster by information previously 
stored about said customer (see col 13, lines 37-50 and fig 10D, note that 
consumer selects from a list of various classifications of gifts, customers 
stored choice -i.e. price range- is used to derive the cluster information - 
i.e. price ranges). 

With respect to claim 61 

Veeneman teaches: 

Said second function of claim 59 (see rejection of claim 59 above), further 
comprising the step of: deriving said cluster by information previously 
stored about at least one product purchased by said customer (see col 13, 
lines 37-50 and fig 10D, note that the gift items from a particular category 
include the number already purchased). 

With respect to claim 62 

Veeneman teaches: 

Said cluster created by said second function as a product of the process 
of claim 59 (i.e. gift items for the particular category speficied). 

With respect to claim 63 
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Veenaman teaches: 

The method of claim 42 (see rejection of claim 42 above), further 
comprising the step of: said customer interacting with the purchasing 
transaction (see col 13, lines 10-50, note that customers use the touch 
screen to interact with the system to edit, view, and print the registry list 
which is a part of the purchase transaction in that it helps identified the 
desired items. Further, the scanning mechanism is used to identify items 
to populate the registry list, which is a part of the purchase transaction). 

With respect to claim 64 

Veeneman teaches: 

The method of claim 42 (see rejection of claim 42 above), further 
comprising the step of: said customer interacting with the payment 
transaction (see col 13, lines 10-50, note that customers use the touch 
screen to interact with the system to edit, view, and print the registry list 
which is a part of the purchase transaction which culminates in a payment 
transaction. Further, the scanning mechanism is used to identify items to 
populate the registry list, which is a part of the purchase transaction with 
culminates in a payment transaction). 

With respect to claim 65 

Veeneman teaches: 
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Said electronic presentation provided by said electronic display device to 
said customer in said retail environment, as a product of the process of 
claim 42 (i.e. screen, see col 13, lines 36-50, and fig 10D). 

With respect to claim 66 

Veenaman teaches: 

Said presentation made available as said electronic presentation to said 
processing system, as a product of the process of claim 42 (i.e. screen, 
see col 13, lines 36-50, and fig 10D). 

With respect to claim 67 

Veeneman teaches: 

Said electronic display device of Claim 42, implementing the means for 
providing said electronic presentation to said customer in said retail 
environment (i.e. monitor, see col 4, line 46). 

With respect to claim 68 

Veeneman teaches: 

A program system comprising of at least one program step residing in a 
accessibly coupled to a computer at least partly implementing at least one 
of the steps of Claim 42 (i.e. program mechanism, see col 4, line 16-25, 
and fig 5-8). 

Inquiry 

7. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to BRIAN FERTIG whose telephone number is (571)270- 
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5131 . The examiner can normally be reached on Monday - Friday 8:30am to 5:00pm 
EST. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, James Trammell can be reached on (571) 272-6712. The fax phone 
number for the organization where this application or proceeding is assigned is 571- 
273-8300. 

8. Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from a 
USPTO Customer Service Representative or access to the automated information 
system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 

/B.FV 

/Mary Cheung/ 

Primary Examiner, Art Unit 3694 



